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Abstract

The study attempts to study marketing mix factors influencing to use harmful
cosmetics among female teenagers in Phitsanulok Province and find out the suitable
way to reduce such behavior. The research instrument was questionnaire to collect data
from 370 samples whilst the statistics utilized in this study comprised of descriptive
statistics including frequency, percentage as well as inferential statistics to compare
different personal factors whether they had influenced teenagers from Phitsanulok
Province to use decision for harmful by One-way ANOVA, the test of marketing mix
factors could predict to use decision for harmful cosmetics with Multiple regression
analysis.

The results showed that female teenagers paid more attention for the product
factor by focusing on the qualification. Their knowledge and understanding of harmful
cosmetics were at a moderate level; they used to face the undesired symptom after
using the harmful cosmetics at 44.90%. The symptoms were often found including acne,
rash and irritation dermatitis. The female teenagers had different average income which
resulted to the decision to use the harmful cosmetics with statistically different at the
0.05 level and the test of marketing mix factors could predict to use decision for harmful
cosmetics showed that there were positive relationships between marketing mix and

decision to use harmful cosmetics at the 0.05 level of significance.
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