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Abstract

The objective of this study were to develop the package format Design
for miniature model of Thai houses for Aranyik district production group, Phitsanulok,
and to study consumers’ satisfaction toward the packaging of miniature Thai houses.

The samples were divided into two groups. In evaluating the miniature Thai
house package, 5 product design experts were asked to evaluate and to give
suggestions for the design. In the consumer satisfaction study, 100 tourists who visited
Wat Phra Si Rattana Mahathat Temple were chosen by accidental sampling to inquire
about the satisfaction of consumers. The research tools were questionnaires for
asking 5 experts, and questionnaires for asking customers. The data were analyzed
using statistic, mean, percentage, and average deviation.

The results revealed that the researcher’'s choices of five designs which
were evaluated by the experts, the fourth design received the highest mean. The
result analysis of customer satisfaction of the miniature Thai house package which
derived from 100 tourists who visited Wat Phra Si Rattana Mahathat Temple (48%
male and 52% female, most of the group aged 41-50 years, and had an average
income at 15,001 — 20,000 baht), showed the followings. Functionality was rated as
good. Safely was rated as good. Durability was rated as good. Convenience was rated
as good. Aesthetic was rated as good. Price was rated as good. Transportation was

rated as good. Material was rated as good.
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