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The purgeses ©f thistfeSearch were (1) to<\studymgymarketing needs

and strategic plaaingy, of part time career groups,i (2) “t0" develop marketing

strategic #planfiRg ““and (3) to follow up achievemeni- after using new marketing

strafegy\ofithe part-time career groupsth \Boromtrilokenart community 21,

sommunity 21.

marketing,

The sampling group Awas™ 52 careers
instrument

knowledge «for\ marketing development,

was questionnaire to explore needs of

and marketing achievement.

Statistics using \ar data~analyzing were percents, H and O

from Boromtrilokenart



Theresults of research :

1) The part-time career members needed marketing
development knowledge and more knowledge about producing products,
designing, packaging, and marketing logo. For delivering, then needed selling
places, bringing goods to OTOP markets. For marketing support, they needed
direct sale marketing, advertisement through mass-medias rightly

2) The part-time career members were sbetter product
producing development in the middle level average by adapting. their products
into souvenirs. They gained delivering knowledge in Aiigh level” by knowing how
and where to deliver goods. They also gaingd knowletge for market boosting
for dealing goods at the provincial tourist“points.

3) Following iz7Up#\ markeéting  achievement, the .giembers
succeeded in product producing-ifivhighzdevel. They were able to=produee their
goods with their awn lggos™in \nigh level. For goods dealing:\ they were able to
deliver goods to. sub-dealers % 'high level. For marketing, boosting, they were
successful .ifgz highy level from dealing their goads to~the sub-dealers at the

tourist“plages: irt Phitsanuloke Province
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